IS IT LIVE OR IS IT STREAMING?

One look at the potential for high resolution music
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Music\Vaich studies for today

* Annual Music Study: Online study of 5,000 respondents 13 and older
— Buying and Listening habits
— Motivations
— Devices, discovery, social media

« Sound & Streaming: Online study of 7,700 respondents 13 and older
— Buying and Listening habits
— Devices used to stream
— Motivation to pay for a streaming service
— Features valued in a streaming service
— Factors inhibiting streaming
— Independent study conducted with input from major music labels

Balanced, Weighted & Projected to US Census or Internet Population Targets
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2016: 150M Music Streamers (US)

Devices Used For Streaming Music
(% Using- Multiple Choices permitted)

Smartphone

Laptop or desktop
Tablet

VG Console

PDMP

Streaming media box
Stereo system
Blu-ray Player
Wireless speakers
Streaming stick

Music\\Vatch
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Streaming & Sound: Nov. 15
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What people say about sound

>
3 7
d

., ,;/ 4 (ff’ /.;_‘_'_
43% & 7~
C ; f

Highest ﬁualit

‘Sound quality

sound forma on mobile
important’ devices not
good
fob A | Music Stud
Music\\Vatch 5000 130

Confidential & Proprietary to MusicWatch, Inc.



What people really believe

17% Nearly 25 Million 18-65

15%

12%

Sound quality ‘Sound qguality on mobile Sound quality

important/mobile not good  devices not good |mportant/notgood —

enough - enough/will pay for better enough/wﬂl pay for
| " sound quality

Annual Music Study
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Who Is the target audience?

More Descriptive

“ Music Buyers

¢+ Paid Music Subscribers
¢ Free On-Demand

“ “Sharers”

“+ Music podcasts

¢ Spend 40% more: CD/DDL

¢+ Aged 18-35
«+ Male
“ Income $75K+
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L ess Descriptive

» Video Sites (YT & Vevo)
« Concert Attendees

« Music on AM/EM

« AM/FM News/Sports/Talk

« Aged 51+
* Female
* Income $45K and under

Annual Music Study
N=5000 13 & Older
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Mus

Who Is the target audience?
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« Savants
 EXperts
* Appetite

» Persistent Discoverers

 Buy Post Discovery
 Appreciate alboums

« Desire ownership

* New & Catalog
 Wireless/Bluetooth/Headphones

Annual Music Study
N=5000 13 & Older
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Imagine that you decided to pay
for a music streaming service. What
would be the ONE feature that would
motivate you to pay a subscription fee?
Please choose one even if
you’re not sure you’d actually
ever pay for a subscription.
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The one feature motivating you to pay for a music subscription...

Sound quality as good as the recording studio 11%

Work wirelessly in my car - 11%
AM/FM Radio stations - 10%
Exclusive music - 9%
share w/ family [N 8%

Sound better than MP3; as good as CD or Vinyl - 6%

Music video or concert clips F 5%

~
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Do consumers lack a reference point?

Wah wah wah wah wah
wah. Wah wah wah wah
wah wah wah wah wah.

%4 CD 1 6-pit
192kHz

Journey to purchase...
Why buy, what buy, where buy & value proposition

Mus@cVVatch

Confidential & Proprietary to MusicWatch, Inc.



Do consumers lack a reference point?

Isitliveor
isit Memoreg,(?
E’JA CD16-bit
W FLAC
|
=2 &”‘%AC MP3
= 96kHz

Music\\Vatch

Confidential & Proprietary to MusicWatch, Inc.



Imagine you could build your ideal music
Sstreaming service...

...What does YOUR ideal streaming service look like, in terms of

Important features?
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What does YOUR ideal streaming service look like?

Top 5 Features (100 Pts) Other features (rank order)

19 « Basic Interface
 Buy DDLs

* Music videos
« Sound better MP3 = CD/Vinyl

» Library management

8 7 7 _
 Connect in home
« Exclusives (4)
* Lyric/Bio/Photos

Free Widest Sound Ability to Artist/Genre * Share songs/playlists
Listening  Variety of Quality As Connectto Stations e Connect to social media
Option Music Good As Car .
Recorded In ® Curated play“StS fI‘0m
Studio musicians/celebs (3)

{eb Most label d : Streaming & Sound: Nov. 15
. ostlabels truncated for presentalion purposes  N=7700 13 & Older
Music\/Vatch
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When it comes to streaming music...

« Sound quality deserves to be in the
conversation

 Over 25M consumers care
about sound quality,
desire improvement and will pay

e Conversation needs to be in consumer
friendly terms

« Adopt “as good as the recording studio”
messaging
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